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as a CRM solution,

R

{ter

1

such as the Salesforce (www.sales-
force.com), Landslide (www.land-
slide.com), and Zoho (www.zoho.
com).

co-hosted the Conference with the
CFDA, supports corporate transac-
tions between designers and bou-
tiques within the contemporary divi-
sion of Womens-wear. JOOR aims at
maximizing efficiency between stores
and brands in finding their business
partners.

utilizing the services of companies
JOOR (http://jooraccess.com), who

She recommends,

tiques as members. JOOR is growing at a
fast pace. It is growing by 200 boutiques
per month and 20 brands per month in
membership. There is no annual fee for
There are plans to enable buyers to order
on JOORSs site this year. Mona Bijoor, who
launched JOOR, has experience working
with Chanel, Cynthia Rowley, and Ann
Taylor.

JOOR Now has 250 brands and 2,500 bou-
buyers and brands pay $5,000.

Having been founded only a year ago,
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advises to buy “Customer Lists

«,

she said “sending a birthday card should be

Sk

»

lationship Management) formerly of Cartier
com (www.axicom.com), Experiam Market-
Shee stresses to aim at a small target. She
thinks fostering excitement is important
emails, digitally signed by the CEO, (and
easy”) By having contests, and breeding ex-
citement among the followers, even some-
thing as simple as sending a birthday card,

Jyoti Singhvi, CRM manager (Customer Re-
ing (http://experiammktg.com)
which shouldn’t be hard to do, can establish

Narrow Down a Target

through different ways, such as sending
a deeper connection.

thEngine (www.wealthengine.com).

Boutique
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The Use of Websites and Tw

Yoshiko Sug

By:

The Council of Fashion Designers of
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